Demographics User Group – its Objectives and Benefits





DUG’s objectives


The Group has three objectives:


To represent to government the needs of commercial users of its demographic datasets, including statistics, lists, and map information.


To encourage DUG members to share their experiences of using various datasets, and also their methods of analysis, and the insights obtained.


To act as an incubator for new ideas, which might give DUG members first-mover advantage, and which can be subsequently taken up and developed by others.





Membership and Operation


There are now 15 member companies: Abbey, Argos, Barclays, Co-operative Group, E.ON, John Lewis, Marks & Spencer, M&S Money, Nationwide, O2, Sainsbury’s, Tesco, The Children’s Mutual, Whitbread, and Woolworths. Members have agreed that the group’s size should not exceed 18 companies. New applications are put to a majority vote of existing members. The Group’s operation has developed to include the following:


Members meet quarterly to discuss their need for data, to share experiences, and generate new ideas. Excellent contacts have been established with government and academia, and a guest is usually invited to each quarterly meeting.


Emails are frequently sent to members to alert them of the latest news.


DUG’s annual Conference, held each autumn at the Royal Society, enables members to develop networks with a large number of senior government and academic guests.


Training sessions are developed on topics of special interest to DUG members, for example “How analysts can influence decision makers”.


Meetings are arranged with newly joining member companies to establish their businesses’ particular needs for demographic data, and to inform them of existing DUG knowledge.





Benefits and Successes


Since starting in 1998, DUG’s pressure has helped to achieve the following:


Statistics from the 2001 Census, together with postcode directories, and digital boundaries for the whole of the UK, have been made available free of charge. DUG has also had considerable influence on the content of the output.


Many other datasets are now also free through HMSO’s “Click-Use” licensing.


Ordnance Survey has cut the prices of its map data to business users.


The Office for National Statistics’ new Neighbourhood Statistics service is delivering many new datasets free over the web.


Data Protection Act: tailored guidelines have been specifically developed for DUG.


Special arrangements for obtaining sample and pre-release data.


Close links with leading academics, including MSc student projects in collaboration with University College, London.


Joint projects between members.


Commercial users now have a voice within government, alongside such long - established groups as local government and the academic community.
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